
 

 
 
 
 

 
 
 
“ A well-understood social role 

 
The SNC Group believes it is its duty to be a good corporate 

citizen, be it in Montreal or  elsewhere in Canada. Especially in those 
difficult times, we must do our share to alleviate poverty. For this 
reason  the President and Chief Executive Officer-like his predecessor-- 
agreed to co-chair the 1991 Centraide campaign. SNC Group employees 
have emulated their managers and shown their generosity with donations 
ranking in the top echelon. As a group, they won, for- the _sixth year 
in a row, a gold  certificate awarded to companies with a better  than 85 
per  cent participation rates and an average donation of over $55. The 
SNC Group is also a leader in the top-donors category - those giving 
$1,000 or more- since it can count 19 of them within its ranks. 

 
As a company we also wish to salute the contribution made by many of our 
employees to their respective communities. 

 
Towards the definition of a new economic space ” 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

AUTHOR’S NOTE. This was extracted from the 
“Report to Shareholders” in The SNC Group’s 
1991 Annual Report. 


